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What an exciting 
year! Gauteng 
Women in Insur-
ance (GWII) has 

grown to a stunning 1 200 (and 
counting) women working in the 
short-term insurance industry. 

A big THANK YOU to all our 
members for all the contributions 
we received towards the charities 
which we supported during 2015. 
We have been overwhelmed by 

ning gifts for the goodie bags and 
for raffle prizes. Thank you once 
again to all those who helped out 
in any way.

We believe that we will see 
exponential growth in numbers 
in 2016 as one of our big focus 
areas is to attract more brokers. 
With the growth we have had to 
date, expecting next year to be 
even more amazing, it also brings 
with it many challenges and some 
responsibilities from us as the 
committee. 

The main reason why we started 
this initiative, and why we have at-
tracted so many members to date, 
is to network with other people in 
our dynamic industry. 

Annual membership fee
This leads us to remind you that 
the annual membership fee of 
R280 per person per annum will 
take effect from 1 January 2016. 

the kindness and generousity of all 
our ladies. Without your continued 
support we would not have been 
able to make such a difference in 
the lives of many people.

Sponsorships and gifts
We have been very fortunate to 
attract some major sponsorship 
this year.  Fantastic companies 
have hosted us at the functions 
which we have organised thus far, 
and we have also received stun-

GWII ends the year 
with a bang

Essential personal 
branding tips

Young females take 
the lead

Yummy treats for 
Christmas

Simple Life Hacks to 
Improve Your Hectic 
Workday

Gauteng Women 
In Insurance 
Committee

Tomorrow is the 
first blank page of 
a 365-page book. 
Write a good one.

- Brad Paisley

 
Our account details are as follows: 
Account Name:  G W I I Group (Pty) Ltd
Banker:  FNB
Account No:  62436595691
Account Type: Current Account
Branch Name:  Client Resolution Centre
Branch Code:   260231
Please use your name AND your cell 
number as a reference

By charging a membership fee, 
we will be in a position to hire 
larger venues, book professional 
speakers and do things that you, 
our members, have expressed an 
interest in. Details on the fees and 
payment methods will follow in 
January 2016. 

If your companies are paying on 
your behalf, you are welcome to 
request invoices or pose any fur-
ther queries to admin@gwii.co.za.

May you have a wonderful and 
safe festive season, and a blessed 
2016.
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It’s that time of the year where we 
reflect on the past and prepare 
for the year ahead. The best way 
to make it memorable is to gather 

together and celebrate in style.

And nothing speaks elegance like 
celebrating like they did in the 
Swinging Twenties with the fabu-
lous, Great Gatsby-inspired era.

Following the success of the Great 
Gatsby film, it makes sense that 
everyone is obsessed with 1920’s 
glamour and festivities with every 
occasion turning into an opportunity 
to celebrate all things Gatsby-style. 
After all, a little party never did kill 
anyone.

A Gatsby Affair
Getting into the spirit by throw-
ing an unforgettable party the way 
only Jay Gatsby would have, with 
lively music, decadent food and 
champagne, Gauteng Women In 
Insurance’s (GWII) year-end function 
at the Bryanston Country Club on 19 
November was but a night of glitz 
and glam as the ladies donned on 
their best Gatsby gear to end the 
year of with a bang.

Dressed up to be the kind of party 
people Gatsby would want at his 
famous glittering soirees, beauti-
ful silks, chiffon and lace draped 
effortlessly around bodies, with soft 
details, such as cascading ruffles, 
sequined accents, beads and even 
bows topped with faux fur stoles.

For the glamorous look, large glitter-
ing head pieces, with sparkling bobby 
pins and hair combs were used. Bold 
crimson lips and glam pin curls, topped 
off this timeless yet modern take on 
the 1920’s look.

The venue was dazzling with a cohesive 
Gatsby-esque look with chandeliers 
and lamps decked out in metallic gold 
fabric swathed across tables, large 
feather accents (as centerpieces), floral 
arrangements and strings of pearls and 
crystal.

Costumed performers and dancers 
added an extra element of surprise and 
fun to the party, while canapés and 
little bites were served, as the ladies 
nibbled in between dancing, convers-
ing, and sipping on champagne.

An act of kindness
The charity of the day was You and Me 
versus MND, and GWII Treasurer Carla 
Jordan, Chief Financial Officer at Em-
erald Risk Transfer, talked to the ladies 
about the cause.

The Motor Neurone Disease Asso-
ciation of South Africa (MNDSA) was 
founded in the late 1990s to bring 
together all those people with family 
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members with MND and who were 
concerned about the total lack of sup-
port in Africa. 

MNDSA use the funds to support 
and assist people with MND. The life 
expectancy of an MND sufferer from 
diagnosis to death on average is two 
to five years. Support involves emo-
tional and physical support with aids 
and machines. 

GWII members kindly made dona-
tions for this cause and the amount 
stands at just over R25 000, including 
a R5 000 donation from Insure Group. 
Thank you Insure Group for your 
generous donation. 

This is great news. From the bottom 
of their hearts, the GWII committee 
would like to say “Thank you”. Robert 
South once said, “If there is any truer 
measure of a man than by what he 
does, it must be by what he gives.” 

Awesome sponsors
GWII would like to thank Emerald, 
Hollard, Insure Group, INNIU Under-
writing Services, Innovaton Group, 
Mutual & Federal and Sasria for their 
sponsorship and support. The evening 
was amazing and very well planned.

A special thanks to the GWII members 
who once again supported this event. 

Prizes up for grabs 
We always have a few lucky ladies 
walking away with prizes donated 
by sponsors. We would like to thank 

all of the sponsors who 
contributed to the prizes. 
Without you this would 
not have been possible. 

The sponsors are:
Anne Christian
Aon Benefield
Associated Loss Adjusters 
Centriq
Constantia
Corporate Sure
Envirosure
EuropCar
Gem & Jewel
Genasys
GIB
Glasfit
Hollard
MUA
Mutual & Federal
O’Keeffe & Swartz
SHA
Santam
SATIB

Insure Group kindly spon-
sored photography and 
welcome drinks – cham-
pagne just to keep in tune 
with the theme.

A reminder to save the date – our next 
event will be on 18 February 2016



4

Aiming to be a successful en-
trepreneur requires that you 
pay attention to the brand 
you and your business are 

about. Sometimes, it is hard to know 
what you want your brand to be, that 
is why getting tips from other success-
ful women entrepreneurs helps with 
navigating and understanding what it 
takes to create a good individual brand 
that works for you.

You are a brand; are you promoting 
and managing your personal brand to 
set yourself apart from your peers to 
ensure recognition, respect, influence 
and success? Here are some top tips 
that successful women entrepreneurs 
should follow when building a personal 
brand.

1. Be passionate
This is the most important tip for 
creating a successful brand. If you 
show no passion or interest in your 
personal brand, other people will not 
take notice. 

If you are really passionate about your 
work and show an electric enthusiasm 
about your business, not only will it 
continue to interest current clients 
and customers, but it will also entice 
potential new ones. Your passion deter-
mines how successful you can be as a 
businesswoman.

to network effectively. In knowing what 
your personal brand stands for, and 
what goals you have as an entrepre-
neur, you gain more confidence in your-
self to promote your business. 

Networking, be it in the traditional 
sense or on social media, needs to be 
executed effectively to really improve 
your personal brand. By networking 
with other women entrepreneurs, you 
can learn from and build new business 
relationships with each other.

4. Be original
Your originality is important to building 
a successful brand as this highlights your 

2. Know who and what you are about 
The second important tip about per-
sonal branding is knowledge. Knowing 
who you are as a businesswoman and 
what your business is about is the 
perfect way to distinguish yourself from 
others. 

A strong knowledge of your brand 
identity guarantees that you can reach 
the audiences and markets you want, 
as well as building strong relationships 
with them.

3. Network
The third personal branding tip is 
showing confidence and learning how 

talents and proves your authenticity. 

A personal brand that is authentic to 
your values as a business executive 
will set you apart and show customers, 
employees, and investors that your 
entrepreneurial goals are well planned 
and you are serious as a businesswom-
an. Try not to copy what others have 
done and create a brand personality 
that is unique to you.

5. Be current
Being an entrepreneur requires you to 
be present in all facets of your busi-
ness. You also need to be changing con-
stantly with the times if you don’t want 
to be left behind when a new advance-
ment or trend arises. 

Being a current or present entrepre-
neur will mean you should be accessi-
ble to your target markets and custom-
ers and take time to listen and engage 
with them. By making use of social 
media websites and any other form of 
communication, you can engage with 
them and further improve on building a 
stronger more defined personal brand.

You can be a successful businesswom-
an by implementing these essential 
personal branding tips from highly suc-
cessful women entrepreneurs.

- by Busi Nhlapo
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A wise saying is that ‘you 
should be mindful of the 
seeds you plant today, as 
they will become the crop 

you harvest. All the flowers of all the 
tomorrows are in the seeds of today.’ 

And as such, developing the next 
generation of talent is key to mold-
ing individuals into the insurance 
professionals they hope to be in the 
future.

Power in numbers
Forming part of the top 30 contest-
ants of The Insurance Apprentice, 
GWII members Gloria Lethoko, 
Janette Harris and Melissa Jacobs-
Botes spoke to FAnews, on behalf 
of GWII, about The Insurance 
Apprentice journey, the experience 
and what advice they would give to 
young females considering entering 
the competition next year. Here is 
what they had to say:

and knowledge of the industry as a whole but that didn’t 
overshadow my experience and what I came here for. Dream 
big and work harder to achieve your goals.

7. Tell us 3 fun facts about yourself that nobody knows.

• I’m resourceful- I turn any negative situation into a posi-
tive one by staying optimistic;

• I’m pro-active- I hardly wait for things to happen, I make 
things happen;

• I have the ability to inspire- throughout everything I’ve 
been through, everyone has been able to see my break-
throughs and that has inspired them.

Gloria Lethoko
Risk Administration
Emerald SA

1. Fact or fiction - Did you know that FAnews plays a very 
big role in GWII and is the organiser of The Insurance Ap-
prentice?

Absolutely a fact.

2. Why did you choose a career in insurance?

It all started in 2007 when I was afforded the opportunity to 
study insurance on a learnership programme, it took me some 
time to adjust to insurance as my initial plan was to study en-
gineering but eventually I fell in love with it, I guess it all came 
together with the experience.

3. Who has been the biggest influence on your career and 
why?

Daphne Peter (MD of Risk Management) who is also my men-
tor, she has guided me throughout my career, she has taught 
me all I needed to know to survive in this industry both on 
a professional and personal level. I am grateful to have met 
someone of her calibre/statute.

4. Tell us why you applied to be on The Insurance Apprentice.

I applied for The Insurance Apprentice because I feel that at 
this moment it is imperative for me to build up my profile in 
the insurance industry especially since I have been here for al-
most a decade now and I know for sure that this will definitely 
assist me in achieving that.

5. Do you think this competition is a stepping stone for the 
young in the industry? Specifically females. Why?

Definitely it is a stepping stone , the industry needs more 
young females especially in the Underwriting space where it is 
predominantly occupied by males who are averaging between 
50 - 60 years, understandably because of the experience they 
have, however given a chance we can also bring about posi-
tive change in the industry.

6. Having already made it to the top 30 what experience 
can you take with you and what advice would you give to 
the other ladies who are thinking of entering next year?

The one thing I will take out from being in the top 30 is 
perseverance, I’ve met a lot of people who have experience 

Gloria Lethoko
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Don’t try and be the leader of the team, listen to everyone on 
your team, give everyone a chance to voice their opinion and 
try to give valuable feedback. 

7. Tell us three fun facts about yourself that nobody knows.

I like singing karaoke (especially at work functions);
I am very artistic; and
I love aviation.

Janette Harris
Account Manager
Genasys Technologies

1. Fact or fiction - Did you know that FAnews plays a very big 
role in GWII and is the organiser of The Insurance Appren-
tice?

Fact, FAnews is the main organiser of this competition. They 
play a huge role in the insurance industry and pave the way 
forward for young professionals.

2. Why did you choose a career in insurance?

I wish I could say that I chose insurance…but lucky for me… 
insurance chose me and now that I am in it, I don’t want to be 
in any other industry.

3. Who has been the biggest influence on your career and 
why?

Debbie Ray (Airborne Insurance), she has been my mentor from 
the very first day that I stepped into my insurance career, she is 
one remarkable woman. She is definitely someone I look up to 
in this industry, especially for making it this far in a very male 
dominated industry.

4. Tell us why you applied to be on The Insurance Apprentice.

I want to show women in South Africa that we can excel in any-
thing we set our minds to. I also want to gain more knowledge 
about the rest of the insurance market and this would be a 
great opportunity.

5. Do you think this competition is a stepping stone for the 
young in the industry? Specifically females. Why?

Yes I do, they will gain so much more insight into this exciting in-
dustry, they can network and this will only be the start of many 
more opportunities to come their way.

6. Having already made it to the top 30 what experience can 
you take with you and what advice would you give to the 
other ladies who are thinking of entering next year?

I learnt that there is so much more to insurance than what the 
average person knows about. I gained a lot more insight into 
the different types of liability covers you can get as well as the 
different specialised fields within insurance.  My advice would 
be to try stay as calm, cool and collected as you possibly can. 

Janette Harris
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It’s the most awesome experience ever. The journey for me 
personally has been great. I have met great individuals. When I re-
turned to the office I remember telling a very good friend of mine, 
“There were 29 other people like me, ambitious and they all love 
this industry.” I would tell the ladies to, “Go for it, you won’t regret 
a single second.”

7. Tell us 3 fun facts about yourself that nobody knows.

• I got the email regarding being a semi-finalist two days after my 
wedding - great wedding present. 

• I am one of the Co-Founders of Change 360, an NGO estab-
lished in 2015 to provide a platform where women and girls can 
be supported through sustainable capacity building and leader-
ship development programmes.

• I am the editor of my own magazine, distributed to over 300 
email recipients monthly, called MEL J (the J comes from my 
maiden surname, Jacobs. As Mel J is an entity on her own, she 
will remain Mel J and not become a spice girl, MEL B)

Melissa Jacobs-Botes
Casualty Underwriter
Santam

1. Fact or fiction - Did you know that FAnews plays a very 
big role in GWII and is the organiser of The Insurance 
Apprentice?

As I followed the competition since last year, yes I was well 
aware and take my hat off to them for this great opportunity 
that has been made available to us individuals, who are grow-
ing and willing to learn more from our industry.

2. Why did you choose a career in insurance?

Like everyone in the industry, I ended up in the insurance 
industry by default. No one finishes school and says I want to 
be a Commercial Underwriter, yet once I started my career, 
there was no looking back, and I still love it.

3. Who has been the biggest influence on your career and 
why?

Once I was in the insurance industry my cousin and insurance role model, 
as I would call him – Christopher Carelse, coached me seeing that he was 
already in the industry. My second influencers are obviously my manag-
ers, prior and present; they reflect discipline, dedication and commit-
ment to not only their current positions, but also to the industry.

4. Tell us why you applied to be on The Insurance Apprentice.

For personal development- I have earned a reputation for my constant 
need to develop myself. Also, one of the many other reasons is my desire 
to learn from my peers, as to how they deal with the current challenges 
within the industry and The Insurance Apprentice offers all of that: net-
working, development, learning and sharing.

5. Do you think this competition is a stepping stone for the young in 
the industry? Specifically females. Why?

Most definitely. This is probably the highlight of my career and the 
exposure to greater and more is what I can only imagine is an asset to 
any individual. Females are stepping up to the plate in the industry, we 
are becoming front runners and investing more time in our careers and 
opportunities like these, for growth, are a step in the right direction.

6. Having already made it to the top 30 what experience can you take 
with you and what advice would you give to the other ladies who 
are thinking of entering next year?

Melissa Jacobs-Botes
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Christmas Eggnog Ingredients
12 egg yolks
5 cloves- whole
4 cups milk
4 cups cream
3 cups light rum
1+ 3/4 cups sugar
2+ 1/2 teaspoons vanilla essence
1 teaspoon cinnamon, ground
3/4 teaspoon nutmeg, ground

Christmas Eggnog Instructions
In a saucepan, over low heat, blend 
the milk, cinnamon, cloves and half 
a teaspoon of the vanilla essence. 
Keep stirring while mixture heats, and 
remove from heat just before boiling 
point.

In a bowl, mix together the sugar 
with all those egg yolks. Make sure 

 
 

 
By Jenn Aubert | Showcasing Women

With a mounting list of to-
dos and feeling pulled in 

every direction, it’s always great 
to find a few little hacks to make 
your workday less hectic and 
more enjoyable.

Hack #1: Focus Your To-Do List 
on Outcomes
Don’t simply compose your “to-do” list 
to include a list of well-intentioned yet 
busy, meaningless tasks. Take 10 minutes 
out the night before (or first thing in the 
morning) to write out your list of out-
comes/results you want to achieve that 
day. Your to-do’s will naturally fall out 
from there. Focusing on the outcome is 
much more powerful towards accom-
plishing what you really want out of your 
work (and life!).

Hack #2: Drink Water
When you’re busy pounding away at 
your computer building your empire it’s 
easy to forget to hydrate. Our bodies are 
made up of approximately 70% water 
and our brains our made up of 85% 
water!  Dehydration can lead to fatigue, 
decreased energy and headaches.  All 
things you just don’t have time for.  
Some people suggest the ol’ 8 oz glasses 
a day rule while others recommend tak-
ing your body weight (in pounds), divide 
it by half and drink that many ounces. Do 
what makes sense for you.

Hack #3: Clean Your Desk
It is so easy to have a cluttered mind 
when your work space is cluttered 
with junk. You can’t find your impor-
tant notes and stacks of outdated bills 
are littered about. No good. Take an 
afternoon (if it’s really bad) or an hour 
and sort through all your clutter. This 
isn’t something you do once and move 
on. Make sure you take time each week 
to clear your workspace. I find wiping 
down my desk with natural cleaning 
wipes (they’re typically infused with 
lovely smelling essential oils) is a great 
way to start the week off on a positive 
decluttered note.

Hack #4: Keep it to Three
This is one tip I’ve shared for years be-
cause it’s so do-able and really effective. 
Everyday write down the top 3 things 
you will accomplish that day. Yep, just 
three. Make them good. (See Hack #1). 
After you’ve crossed them off your list, 
the rest of the items are all bonus.

http://www.showcasingwomen.com/7-
simple-life-hacks-to-improve-your-
hectic-workday/

you whisk them well so that they’re 
light and fluffy. Gently and a little 
at a time, pour in the milk mixture 
while continuing to whisk. Transfer 
mixture back into your saucepan over 
a medium heat while continuing to 
stir. Keep stirring until your eggnog 
mixture starts to resemble custard. 
Never let the mixture to reach boiling 
point. 

Pour and strain the mixture into a jug, 
making sure to remove the cloves. 
Stand jug in the fridge for an hour or 
two. Gently stir in the cream, light 
rum, remaining vanilla and ground 
nutmeg. Put back into the fridge 
overnight. Serve in cups with a little 
extra ground nutmeg, cinnamon or 
baking cocoa sprinkled lightly on top. 
Serves: 8.
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