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situations and having the ability to make others comfortable 
around you. Poor business etiquette can cost you the trust 
of your workers and your customers, and the loss of valuable 
business opportunities.

Investing time and energy to developing future generations 
of women for leadership is essential.

Gauteng Women In Insurance (GWII) will be hosting 
a business etiquette course in which nine ladies will 
be chosen to take part in the course in an effort to 
uplift and empower GWII members.

Perception is an important factor in 
the way we present ourselves. It 
presents a fine line of how people 
perceive us, from the way they inter-

act with us to how serious we are taken. If 
you feel like changing the way you present 
yourself, then this is for you.

Some of the characteristics of successful 
people, such as motivation, natural curios-
ity, courage, self-management, enjoying 
being stretched and rising to a challenge, 
personal will and fortitude, drive, and flex-
ibility may be innate, but there is no doubt 
that these characteristics also need to be 
nurtured and encouraged.

The etiquette of business is the set of writ-
ten and unwritten rules of conduct that 
make social interactions run more smoothly. 
It is a way of presenting yourself in such a 
way that you will be taken seriously. This 
involves demonstrating that you have the 
self-control necessary to be good at your 
job, expressing knowledge of business 

“Life is not easy 
for any of us. But 
what of that? We 
must have perse-

verance and, above 
all, confidence in 

ourselves. We must 
believe that we are 

gifted for some-
thing, and that this 
thing, at whatever 
cost, must be at-

tained” 

– Marie Curie Continued on the next page >>

The course will include the following topics:

Corporate Image & Behaviour Business Etiquette

What is your Personal Image? What is Business Etiquette?

How is your Image Important? Define the Concept

What is Professional Dress? The Influence of Business Etiquette

The Impact of Grooming: Company Etiquette

The Impact of your Style: Office Etiquette

Professional Body Language Meeting Etiquette

Etiquette for Social Business Events

The etiquette of business: 
grooming yourself into a professional

• 67 Blankets for     
Nelson Mandela Day

• Zelda le Grange  -       
a true inspiration on 
another level

• New technology 
that could revolu-
tionise breast cancer  
screening

• Our next GWII event

• Taking the crown 
of The Insurance        
Apprentice



2

The etiquette of business: 
grooming yourself into a professional

To commemorate Freedom 
Day, which took place on 
27 April, the Union Build-
ings in Pretoria was awash 

with a sea of color on Tuesday, 21 
April, with the showing of all the 
handmade blankets ever displayed 
in one location at one time in 
South Africa.

These were all made by the 67 
Blankets for Nelson Mandela Day 
knitwits.
 
Sello Hatang, Chief Executive Of-
ficer of the Nelson Mandela Foun-
dation said, “we are honored to be 
associated with this initiative which 
we hope will help build a more 
cohesive society, especially during 
these trying times faced by our 
country. We hope it will help stitch 
our wounded nation and restore 
dignity. We would like to thank 
each one of the Knit-Wits who 
helped make a dream of keeping 
those in need warm this winter.”

This award-winning Mandela Day 
initiative celebrates the ethos 
and the legacy of a man who 
united South Africans in a time of 
uncertainty. For several months, 67 
Blankets for Nelson Mandela Day 
have encouraged South Africans to 
knit, sew or crochet a blanket, and 
it has managed to knit together 
communities in such a positive way, 
and will continue to do so going 
forward. 

Groups worldwide
This project, which celebrated its 
first anniversary in January has 
attracted knitwits not only from 
South Africa but globally, and they 
heeded the call to “take up needles 
and hooks” to make blankets to 
keep people warm. There are 
groups not only in South Africa 
but also the USA, India, Australia, 
Belgium, Canada, Germany, Cyprus, 
London and in the Netherlands.

“It rained blankets and we were 

inundated with the most beautiful 
handmade blankets to add to this 
incredible initiative at the Union 
Buildings, all the blankets were laid 
out at the feet of the Nelson Man-
dela Statue on 21 April. This world 
record breaking attempt is just 
one step in our incredible journey 
– one which promises to, stitch by 
stitch, keep South Africans warm 
in winter,” said Carolyn Steyn, 
founder of 67 Blankets for Nelson 
Mandela Day.

The world record breaking attempt 
took place at the Union Build-
ings from 06:00 and concluded 
at 14:00. The blankets were then 
returned to their place of origin for 
distribution.

For more information, please visit 
www.67blankets.co.za. Alternative-
ly, connect with them on Facebook 
and on Twitter.

Source: Media Update

67 Blankets for Nelson Mandela Day

Criteria
The following criteria will apply to the Etiquette Course Application process:
• Applications are open to all GWII members
• Applicant should have been working for less than and equal to 5 years
• The applicant needs to be a female

How to apply
Applicants need to submit the following details and information via e-mail 
to etiquette@gwii.co.za:
1. Name
2. Surname
3. Age
4. Contact number
5. Company details
6. Current position
7. ID number
8. Number of years in business
9. Number of years in the insurance industry
10. Motivation letter from manager, including permission to attend if    

successful
11. Letter of why we should select you and why this training would      

benefit you.
12. Applicants to agree to provide detailed feedback once the course is 

completed.

Cost
There will be no cost involved.

Venue
Innovation House, 192 Braam Fisher Drive, 
Randburg

Date
23 July 2015

Applications close on 26 June 2015 and GWII encourages you to apply for 
this life changing course that could just be that little step you need to take 
to give you a boost.
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The most successful women in the world have 
grabbed every opportunity afforded to them, 
and have created opportunities for them-
selves. There are a whole heap of inspirational 

and empowering role models out there for girls and 
women alike to look up to and take encouragement 
from. These women know the turmoil that has to be 
endured to be crowned champions of their chosen 
careers, and they also know the inspirational mantra’s 
that have been said by their mentors, or to themselves, 
whilst enduring the long road to successful careers. 

On 21 April the ladies from Gauteng Women in Insur-
ance (GWII) were transfixed as guest speaker Zelda la 
Grange shared her life story at the Hollard Campus in 
Parktown.

The Hollard Campus, a venue perfect for the setting of 
the event, blended in beautifully with the surround-
ing sight and created a sense of harmonisation and 
balance as the ladies listened to what La Grange had to 
say whist sipping on refreshing champagne.

La Grange is the former Private Secretary to Nelson 
Mandela and the founding staff member of the Nelson 
Mandela Foundation which served as post-Presidential 
office for Nelson Mandela.

Enduring the road to success
With a tough role to fill La Grange shared her inspiring 
story as she spoke about her long walk with Madiba 
during her 19 year career. “After graduating from mat-
ric I studied to be a secretary. I applied for a job in the 
presidency thinking this cannot be that difficult. On the 

day of the interview I was asked if I would be interested 
in working in the president’s private office. 

“Two weeks into the job, I was called into Madiba’s of-
fice. I was 23 years old and had no idea how to address 
the president - what do you say to him? I was nervous. 
As I walked in, I immediately noticed the kindness in 
this man’s eyes, a man who I was told was the enemy 
when I grew up. I felt like running away, but instead 
burst into tears. He gently placed his hand on my shoul-
der and told me that I am overreacting. I relaxed and 
composed myself,” continued La Grange.

“When Madiba started conversing with me, in Afri-
kaans, I felt respected and it was on this day that I knew 
I had to fulfil my duties in this office. I gave 200% to 
everything I did for him. In 2005 Madiba requested that 
I start going with him on state visits and be part of the 
delegation. All of a sudden I found myself in business 
class, with a diplomatic passport, meeting princes, 
ministers, presidents and emperors,” she said. 

Empowering women to succeed
“All in the delegation were usually introduced from 
senior to junior. I was a junior. He introduced me to 
an emperor as a real afrikaner boeremeise, which I 
thought was strange, but soon after that realised that 
there was method in his madness and that he had a 
bigger strategy. His real plan was to show the world 
that we were all going to be welcome in the new South 
Africa. It was part of nation building and an attempt to 
reconcile the country. I knew this would be a challenge 
but I was dedicated and committed to giving my all. I 
was obsessed with my job and Madiba was the best Continued on the next page >>
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mentor for me, he pushed me because he saw potential 
in me. He taught me lessons. He wanted people to be 
disciplined, respectful and have integrity and honesty,” 
she concluded.

La Grange mentioned that her dedication to her job 
was in part her way of paying back for the injustice of 
her people. She was committed, dedicated and loyal. 
She went on to encourage the ladies that nothing in 
life happens without good reason. You just have to be 
patient and wait for it. Recognise every opportunity and 
grab it with both hands.

Having worked and contributed to charity for over 19 
years, Zelda’s charity work is now focused solely on her 
role as Patron for the 1st for Women Foundation. The 
1st for Women Foundation was established in 2005 
with one objective: to uplift and empower the women 
of South Africa. 

She also coordinates the annual bikers for Mandela day 
and encourages every person to do something good 
for someone. She said, “doing something beats doing 
nothing.” You can read more about the 67 Blankets for 
Nelson Mandela Day on page 2.

A helping hand
The nominated charity for the evening was Jordan 
House Old Age Home which is an organisation that 
provides geriatric care, includes in-home services, 
homemaker services, transport facilities, recreation, 
meal programs and other services geared towards 
senior citizens. 

The nominated charity will benefit with R5000, kindly 

donated by Insure Group, toiletries and food stuff 
ranging from sweet treats to body creams and adult 
diapers. This donation was made possible by the at-
tending GWII members. 

Prizes up for grabs
We always have a few lucky ladies walking away with 
prizes donated by sponsors. Janine Smith and La 
Grange did the lucky draw, and the winners walked 
away with a voucher valued at R1 500 for Nine West 
shoes sponsored by Aquarius Underwriting Managers, 
three body shop gift sets valued at R400 sponsored 
by Centriq, four silver pendants valued at R600 each 
sponsored by Gem & Jewel, a Life Day Spa voucher to 
the value of R500 sponsored by New National and a 
string of pearls sponsored by Nadine C Photography.

The evening proceeded with booking signing whilst the 
ladies snacked on yummy treats.

A collaborative effort
GWII would like to thank Hollard Insurance for their 
sponsorship and support. The evening was amazing, 
very well planned and “the best function so far” for 
quite a few ladies.

A special thanks to the GWII members who once again 
generously donated items to support the nominated 
charity. This will go a long way in the cold wintery 
months and we thank you for taking this initiative close 
to heart.

We would also like to thank our individual members 
for their continuous support. 
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We were incredibly 
excited to learn 
about a new tech-
nology that may 

make early detection as easy and 
intuitive as getting dressed in the 
morning… because that’s exactly 
what you have to do! That’s right, 
finally we have found a breast 
cancer detection bra!

Mammograms, which are cur-
rently one of the only methods to 
detect breast cancer, are costly and 
uncomfortable, not to mention 
prone to false positives which can 
lead to unnecessary treatment. 
First Warning System™ is a novel 
breast health screening device and 
method based on disruptive tech-
nology and tissue health science. 

This bra provides a continuous 
screening of breast tissue under 
a women’s clothing and this data 
is sent digitally to a doctor, who 
can assess it to potentially detect 
the early stages of a tumor. All the 
patient has to do is wear a bra. 

Clinical tests
Cyrcadia Health, an American 
based company, pioneered the 
system that includes a series of 
temperature sensors embedded 
in a bra, along with an algorithm 
and an app that purports to detect 
breast cancer earlier than a mam-
mogram and better than a mam-
mogram when it comes to dense 
breast tissue. 

The product looks like a sports bra 
and will eventually hold a grid-like 
mesh of sensors, manufactured by 
Flextronics, inside the fabric. The 
sensors would track temperature 
changes to monitor increased 
blood flow that correlates with 
the growth in cancerous tumors. 
The raw data from the sensors 
(collected over 12 hours) is fed into 
a cloud-based big-data analytic 

processor that allows the detection 
thermal fingerprints that are highly 
correlated with breast cancer. 

In clinical trials, this bra has seen 
92.1 percent accuracy compared 
to the 70 percent accuracy seen 
in routine mammograms; this 
represents a vast improvement 
from current technology. Not only 
that, but researchers say this could 

detect tumors up to 6 years earlier 
than can be done right now, which 
means that more women could get 
the treatment they need before it’s 
too late.

Early trials at Ohio State University 
have shown that temperature-
sensing tech does detect cancerous 
tissue. Further trials are ongoing, 
as well as the continuing FDA ap-

proval process for the new digital 
product.

Social sharing
An associated mobile app will allow 
social sharing so family members 
at risk can be encouraged to do 
monthly screenings with the 
device. For example, if you have 
a family history of breast cancer 
and you are worried about your 
daughter in college across the 
country, you will be able to check 
in and nudge her if she is not using 
her device monthly as she should. 
Users will also be able to enable 
automated communication to their 
physicians so they can be notified 
of a positive finding.

How can I get one?
The company will be conducting 
further clinical trials this fall. If all 
goes well, the device will be availa-
ble outside the US by mid-2016. As 
you can imagine, the development 
and testing of this sophisticated 
technology has been costly. With 
global incidence of breast cancer 
being 1 in 8 women, the potential 
of this company to do well is huge 
and the potential to do good (while 
doing well) is limitless. Learn more 
about this innovative technology 
here:  https://www.youtube.com/
watch?v=gtDUwWf7DVg

Rob Royea, CEO of Cyrcadia Health, 
says that by 2016 he aims to have 

Continued on the next page >>

New 
technology 
that could revolutionise 
breast cancer screening

https://www.youtube.com/watch?v=gtDUwWf7DVg
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FDA approval for the bra in the U.S. 
so doctors can offer it to patients in 
place of a mammogram. Eventu-
ally, consumers would be able to 
buy the product over the counter 
and use it in place of monthly self-
exams.

Recent SA findings
Insurance claims statistics from 
Altrisk recently showed that breast 
cancer is amongst the leading 
causes of critical illness and death 
claims among its female clients, 
and yet women remain significantly 
underinsured when it comes to 
securing their financial security 
during a health crisis. 
• Of the total claims by women, 

23% are for critical illness, 30% 
are life claims and 22% are dis-
ability claims, often as a result 
of suffering a disabling critical 
illness.

• Of all Altrisk’s 2013 claims 

by women, breast cancer ac-
counts for 23%. 

• The age band of women with 
the highest number of critical 
illness claims submitted is 
31-50 years of age, the prime 
of your life and working career. 
The age band with the highest 
number of disability claims is 
41-50 years of age.

• Of all the cancer claims by 
women, breast cancer domi-
nates as the leading claims 
cause, where the highest num-
ber of claims is in the age band 
41-50, followed by 51 to 60. 

The majority of the critical illness, 
life and disability claims are made 
by women between the ages of 
41 and 55. This is considered the 
prime of your life and when you 
are most reliant on your income for 
financial security and likely to have 
significant financial liabilities. 

Cancer claims, particularly for 
breast cancer, are happening at 
increasingly younger ages. This 
could mean that women are 
heeding the call for early detec-
tion and diagnosis. Altrisk has 
noted a distinct shift over the 
past five years, with an increase 
in early cancer claims, particularly 
for breast cancer. There are more 
claims for stage 1 and 2 cancers, 
and a decline in claims for more 
advanced stage 3 and 4 cancers. 

Early detection
“The emphasis on pre-emptive 
screening and early diagnosis and 
treatment cannot be empha-
sised enough in the fight against 
breast cancer. Early detection 
and treatment of breast cancer 
are important factors in winning 
the battle and surviving with less 
extensive, invasive surgery – and 
with your finances intact,” says 
Andre Froneman, Product Spe-
cialist at Altrisk. 
Following the high levels of breast 
cancer in women these days 
prevention is key to winning this 
battle and only when preventa-
tive measures are in place can we 
combat this disease.

With previous data it is evident 
that women of all ages are 
susceptible to breast cancer and 
because of the stress that women 
face today it is essential and 
important that women get checks 
regularly.

New 
technology 
that could revolutionise 
breast cancer screening

OUR NEXT GWII EVENT

Kindly sponsored by

Are you ready to become

THE INSURANCE 
APPRENTICE 2016

WINNER?

Entries for The Insurance Apprentice 2016 
open on 1 July 2015.   

You can enter if:
•	 you are younger than 35
•	 have you been in the short-term insurance industry (any part of it) 

for more than four years 
•	 you preferably hold a COP qualification (although not compulsory)  

www.TheInsuranceApprentice.co.za
To find out more, visit the

8 July 2015



7

GWII member and winner 
of The Insurance Ap-
prentice 2015, Roxanne 
Moodley, chatted about 

The Insurance Apprentice journey, 
the experiences she has encoun-
tered and the lessons she has 
learned along her career path.  

Having completed her tertiary 
qualifications, working in the 
insurance industry was the first job 
opportunity that came her way, 
and she has mentioned that this 
has been most rewarding. 

Moodley began her career at one 
of the larger UMA’s in South Africa 
as an intern and learned all aspects 
of insurance. She then actively pur-
sued opportunities at AIG as she 
wanted to gain global work experi-
ence and was subsequently hired 
in the Financial Lines Department. 
She has been at AIG ever since and 
absolutely loves her job! 

Mentoring
The biggest influence in her career, 
she said, is most definitely her 
Manager, Philip Hobson. “His level 
of knowledge and insight has far 
exceeded my expectations. His 
professionalism, leadership and 
guidance has undeniably set the 
path for my career in insurance. I 
am privileged to have a boss that is 
actually already my mentor. No two 
days are alike. No two claims are 
the same. It is challenging, complex 
and exciting,” she said.

Too determined to be defeated
There is a quote by Warren Buffet 
that Moodley says she tries to 
live her life by and that is, look for 
three things in a person: intel-
ligence, energy and integrity. If he 
or she does not have the last one, 
then don’t even bother with the 
first two. 

“Throughout the game and in 
life I strive to have integrity in all 
my dealings in business and with 
people. I feel that my personality 
showed itself and my ability to 
work with different people and 
learn from each day constituted 
to me winning. Embarking on the 
journey of The Insurance Appren-

tice, I had no idea that it would 
change my life as I knew it. The 
way I think about insurance, busi-
ness and people has completely 
changed,” said Moodley.
 
“Through this experience I have 
learned that being a leader, does 
not always require you to be the 
strongest individual. A leader is 
someone with energy, charisma, 
integrity and one that can make 
the best decision for the team or 
task at hand without having to 
stand in the lime light. And a great 
leader takes a little more than his 
share of the blame and a little less 
than his share of the credit,” she 
said. 

“I personally learned that you can 
engage in a debate frankly and 
thoroughly, but in the end, you 
and the other side must be closer 
and thus emerge stronger. Did 
I enter this competition expect-
ing to win? Yes- I always expect 
great things. But I understood that 
humility is key and I took every 
chance I got to learn from each 
experience,” continued Moodley. 

Opportunity to grow
After winning the Insurance Ap-
prentice, Moodley received a text 
from a fellow competitor, whom 
she now calls a friend, Azhar Said. 
He said, “I honestly did not expect 
to meet a quality professional like 

yourself during this show. I saw 
you grow each day. Whilst you 
are a specialist, you also had the 
ability to learn things you did not 
know about, and the way you did 
this was commendable.” 

“The Insurance Apprentice by 
far exceeded my expectations. 
I learned so much about myself 
as well as having to deal with 
different work pressures,” added 
Moodley.

A stepping stone
Moodley said, “The Insurance 
Apprentice has opened doors 
to greater exposure within the 
industry as a whole. Probably the 
biggest discovery is that the insur-
ance industry is so much broader 
than most of us realise – we tend 
to focus on our particular field 
of expertise and overlook the 
wide range of areas within this 
industry.”

She concluded by saying, “I have 
received so many compliments 
from both my brokers as well as 
clients on what a fantastic produc-
tion The Insurance Apprentice 
was. Young people really need to 
see the potential – and I would 
definitely recommend having a 
shot at the competition. While the 
prizes are great, the experience 
and the learning is even more 
memorable, and you get the op-
portunity to sample very different 
areas of the industry.”

Taking the 
crown of 
The Insurance 
Apprentice
Roxanne Moodley
Professional Liability, Cyber and K&R Zonal Lead | Africa
EMEA | AIG Property Casualty
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to our
FREE E-NEWSLETTER
at www.fanews.co.za


