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‘Always be a 
first-rate 

version of your-
self, instead 
of a second-

rate version of 
somebody else.’

- Judy Garland >>>

“This year being the 59th anniver-
sary of the historic event when on 
the 9th of August 1956 over 200 

000 women marched to the Union Buildings 
in Pretoria to protest against the extension 
of pass laws to women, we created a plat-
form which brings together our colleagues in 
the industry to celebrate their achievements 
as well as to reflect on how their own suc-
cess can make a remarkable difference into 
developing young girls into future captains 
of industry,” explained Kidd.

The keynote speaker on the day was Jolene 
Leeuwner Maritz – a successful attorney 
who owns and runs her own firm. Jolene 
painted a picture of how far South Africa 
had come by sharing the story of a young 
woman who before the dawn of democracy 
did her law degree but was not allowed to 
practice it in South Africa. 

She then encouraged women to embrace 
their dreams and careers and use the tools 

available to them now as women to become 
successful.

“The women in the room spoke about the 
challenges they still faced in male domi-
nated industries but were also quick to point 
out how proud they were to be change 
makers which will ensure that young girls 
growing up today would not have to experi-
ence the same struggles,” said Kidd.

“The women shared a drive to change so-
ciety for the better and have agreed to use 
their influence to collaborate in empower-
ing the marginalised and disenfranchised 
amongst us,” she said.

Overcoming	issues
By virtue of being multiple role players who 
serve society as mothers, academics, profes-
sionals and leaders, Kidd said the women 
at the event discussed how with privilege 
comes great responsibility and they have 
agreed to work together to empower each 

 

Marsh	Africa	recently	hosted	the	Top	Wo-
men’s	 Executive	 luncheon	 for	 its	 women	
clients	who	 serve	 in	 leadership	 positions.	
Held	 in	 celebration	 of	 Women’s	 Month,	
the	event	recognised	the	success,	struggles	
and	stories	of	women	in	South	Africa	who	
have	made	the	country	what	it	is	today.	
FAnews,	 on	 behalf	 of	Gauteng	Women	 in	
Insurance	 (GWII),	 spoke	 to	 Salma	 Kidd,	
Head	 of	 Marketing	 and	 Communications	
for	Marsh	Africa	about	the	significance	of	
this	event	to	women.
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other as well as to invest in the future of young girls. 

“Women today have influence in government, in 
board rooms, in institutions of higher learning as 
well as in social development programmes. Standing 
together and using that power to impact change in a 
coordinated fashion is key. 

Also, as mentioned by Jolene in her keynote address, 
teaching our daughters from a young age to become 
self-sufficient, i.e. running a lemonade stand in your 
complex or offering a walking your dog service, will 
teach them from a young age to acquire those skills 
needed in business,” she said.

“Further, practising the principles of equality within 
our homes is a good start to influencing future 
generations who are not confined by societal gender 
stereotypes,” she continued. 

Accordingly, Kidd mentioned that investment in edu-
cation is key to filling the gap. Marsh Africa recently 
hosted a graduation ceremony for 18 learners who 
took part in the company’s annual Early Career De-
velopment programme which kicked off in July 2014. 

The programme delivers on a number of objectives 
in order to fulfil its mandate to develop a pipeline 
of future Marsh technical administrators and client 

executives as well as position Marsh as an employer 
of choice. More importantly, it provides a formal 
qualification to learners from previously disadvan-
taged backgrounds that might not have had the 
opportunity to study full-time. 

“Having completed their National Qualification 
(NQF) level 4 in Short-Term Insurance, the majority 
of the learners have been recruited into the Marsh 
Internship programme, which began at the end of 
July 2015. The internship will equip the learners 
with sought-after work place experience as well as 
create a foundation for development that builds 
thriving careers in insurance broking and risk man-
agement,” said Kidd.

Strength	in	numbers
Further, media personality and Caring4Girls ambas-
sador, Gerry Elsdon, who was MC for the day, led 
an auction which raised much needed funds for the 
Caring4Girls initiative. Passionately citing her own 
story of growing up in a household with four other 
women and sharing one pack of sanitary towels, 
Elsdon explained how sanitary towels are a need 
and not a luxury, “it is unacceptable that young girls 
miss up to three months of school annually because 
of the indignity of not having sanitary towels.” 

Caring4Girls is a sanitary towels distribution pro- >>>
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gramme to keep young girls in school 
during their monthly cycles. The pro-
grammes focuses on creating aware-
ness on puberty and adolescent and 
in the process demystify all menstrual 
related myths. Research has revealed 
that most girls from disadvantaged 
communities may miss up to 50 days 
of schooling annually due to the lack of 
access to adequate sanitary protection. 
It is against these shocking statistics 
that Imbumba Foundation established 
Caring4Girls and asks for your help to 
keep the girl child in school. 

You can do the following to participate:
• Sms “Girl child” to 42513 to pledge 

R30 towards the programme
• Visit http://www.imbumbafounda-

tion.org/donate/ to make a dona-
tion

• Sponsor a school going girl child 
within your community with a 
monthly supply of sanitary pads 
every month

“We are all aware of the saying 
‘wathinta abafazi wathinta imbhokodo 
(you strike a woman, you strike a rock)’ 
and nothing could be truer than what 
happens when a group of women 
come together to help make a sustain-
able impact in the lives of others,” 
concluded Kidd.  l

 
 

1Seek	out	your	tribe	– Build relationships with women 
who have the same aspirations as you. Social me-
dia plays a major role in your ability to connect with 

women entrepreneurs. The stories and insights shared may 
show you what’s truly possible for women entrepreneurs.

2Treat	every	obstacle	like	a	research	project – When-
ever you hit a major roadblock in your business, go into 
research mode. You will find the answers by talking to 

people who are experts in their fields and can relate to your 
challenge. 

3Level-set	before	moving	on – Each time your business 
grows, it comes with a new set of activities that are 
time-consuming. When you find yourself over-worked 

and scattered, it’s a signal you need to get your skills to the 
point where the situation feels manageable. 

4Run	a	marathon,	not	a	sprint – Growing a business 
doesn’t have to be like what was seen in, The Social 
Network movie. Take your time, but don’t stop moving 

forward either. Constantly look for ways to grow your busi-
ness – but on your own terms. 

5Sleep	on	every	emotional	decision – Don’t let tough 
blows and unexpected issues make you react too 
strongly or quickly. There have been plenty of times 

in your entrepreneurial life when you’ve thought, “I can’t 
do this.” Those days happen. When you are emotional, step 
back and let things settle down then you will be able to make 
better decisions and take more appropriate actions. 

6Accept	you	will	make	mistakes – This is so tough for 
women! We want to be perfect and never let anyone 
down. Your decision to grow your business should 

come with the acknowledgement that you are going to make 
more mistakes. Being too hard on yourself will kill your con-
fidence. Don’t let it! Business success is directly tied to our 
ability to believe in ourselves 200%.

7Don’t	let	loss-aversion	hold	you	back – The only thing 
women entrepreneurs fear more than letting people 
down is losing everything. As the business grows, it 

gets easier to say, “I should be grateful for what I’ve got.” It’s 
human nature to work harder to keep what we have instead 
of focusing on how to create even more success on our own 
terms. However, this is a business-limiting mindset that can 
stifle a female entrepreneur’s ability to reach new levels of 
growth. 

I hope this article inspires more female entrepreneurs to see 
how far they can take their businesses.    l
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The	Gauteng	Women	in	Insurance	
(GWII),	supported	by	AIG	and	Willis,	
held	a	breakfast	event	in	Sandton	that	
focused	on	diversity	and	the	empow-
erment	of	women	in	business.	

Stanley Bongwe, Founder Direc-
tor of The Diversity Institute, 
and author of the book 100 
Lessons in Diversity – learning 

about you and others, was a speaker 
at the event. He pointed out that if we 
can master diversity programmes not 
only limited to gender or colour but 
really look at increasing our awareness 
and understanding of our differences 
and treat each individual with respect 
then we will truly see the value of di-
versity for personal and career success. 

Sonja De Bruyn Sebotsa, Co-founder of 
Identity Capital Partners, shared some 
of her experience as a black woman 
in the financial services industry, and 
outlined the motivation behind her 
companies aim to particularly assist 
women and youth entrepreneurs 
secure business financing. Sonja dis-
cussed the value women leaders bring 
to business and the need to increase 
their participation to maximise a com-
pany’s potential.

Gender Diversity Focus 
Group Breakfast
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Jenny Watkins Head of AIG’s Global 
Property for Africa, provided delegates 
with valuable insights about the skills 
that would help them achieve their 
goals within business, and insurance 
in particular. Jenny sees diversity as 
an important issue for a number of 
reasons. 

“If you take a puzzle, for example, it is 
made up of a number of unique pieces 
and these individual pieces must come 
together to create the whole picture. 
If we can look at diversity in the work-
place in the same light each individual 
has its own uniqueness to contribute 
to the business and make it success-
ful,” said Watkins.

Annelot Schrijver, Chairperson of 
the GWII Diversity Focus Group said, 
“It is encouraging to see so many 
senior representatives, both men and 
women, from our Financial Services 
industry supporting this initiative.” 

Proceeds from the event raised over 
R75 000 for the Perinatal Mental 
Health Project based at the University 
of Cape Town which addresses mental 
illness among pregnant and postnatal 
women and girls.   l

               
                 
         
                   
                            

                      

 
  

                          
           

                            
                  

                                
                             
                          
                                     

               

                 
        
          
                 
                        

16th of September 2015 Gender Diversity Focus 
Group breakfast event?

Speakers: 
Jenny Watkins Global Property Executive | Africa 
EMEA | AIG Property Casualty

Sonja Sebotsa, Co-founder and Principal Partner | 
Identity Partners
Stanley Bongwe, 

Start 7.30am

The Venue Greenpark,
World Trade Centre, 20th floor
3 Lower Road
Corner West Rd South
Morningside
Sandton

Ticket price TBC/ charity TBC

Gender Diversity Focus 
Group Breakfast

Visit our Facebook, Twitter and 
Web page to see more photos:
www.gautengwomenininsurance.co.za
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“Bridled to the fact that men typically 
earn more than women, this leaves 
women with an even bigger gap at 
retirement,” says Sandy Govender, 

Head of Group Insurance at Momentum. “For every 
rand saved for retirement, women will receive ap-
proximately 20% less retirement income than men 
due to the expectation that they will live longer,” she 
continued. 

Closer	look	at	South	Africa
In terms of retirement, Govender mentioned that 
South Africa is relatively unique in a global context 
as there is no compulsory state scheme. “Provision 
is largely the responsibility of individuals through ar-
rangements sponsored by their employers.

“There are a number of proposed reforms to improve 
the system. These look to address the tendency of 
South Africans to cash in their savings when changing 
jobs, which means a large enough capital base is 
never built up to fund retirement needs. 

“There is also a drive to simplicity, which hope-
fully makes it easier for people to understand their 
benefits and how to ensure these are appropriate 
and have better insight into the underlying costs,” 
she said.

Govender said planning for retirement becomes dif-
ficult as a person does not know with any certainty 
how long a period he or she will need to provide for. 
“For this reason some form of life annuity should 
always be part of your retirement solution as it gives 
you protection against the risk of living too long,” she 
continued.

While it might seem daunting to navigate these reali-
ties, Govender offers four tips on how women can 
plan for the future in light of these challenges. 

Some	advice	on	planning	for	the	future

1Start saving young - “The large majority of South 
African individuals do not save enough for their 
retirement,” says Govender. “We recommend 

that women already start saving in their 20s. This 
might seem like quite a balancing act as young adults 
tend to spend the bulk of their money and savings on 
cars and houses. 

Couples also tend to start their married lives in debt 
because of wedding expenses, which can further 
eat into one’s savings. At the same time, they see 
retirement as something far off. This procrastination 
will only lead to stress later in life - when they do start 
saving for retirement they will need to put aside a 

 

There	are	some	fundamental	differences	between	
men	and	women	that	can	impact	on	retirement	sav-
ings.	For	example,	on	average,	women	live	seven	years	
longer	than	men,	which	means	that	they	are	more	
likely	to	outlive	their	retirement	savings.	Women	also	
tend	to	spend	fewer	years	in	the	workforce	and	expe-
rience	more	career	interruptions	due	to	factors	like	
maternity	leave	and	being	primary	caregivers.	

FAnews,	on	behalf	of	Gauteng	Women	In	Insurance	
(GWII),	recently	spoke	to	Sandy	Govender,	Head	of	
Group	Insurance	at	Momentum	about	how	women	
should	be	preparing	for	retirement. >>>
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large portion of their income to make up for the lost 
savings time.” 

2Contribute to your own retirement arrange-
ment - While there are alternative methods 
of adding to your retirement nest egg – such 
as investing in property or equities that have 

a higher-than-inflation return – these options are not 
tax free, unlike investing in your company retirement 
arrangement or a personal retirement annuity, says 
Govender. “It is important for women to make ad-
ditional contributions via retirement arrangements as 
contribution guidelines are not always adequate. 

3Become financially independent – “The 
reality is that women need to start saving 
more than men and for a longer period to 
help protect themselves against not having 

sufficient money in retirement,” explains Govender. 
“In this regard it is important for women to take 
ownership and create safety nets for themselves by 
becoming financially-savvy. A little bit of planning 
now can lead to a lot less stress ahead.” If you are 
unsure about how exactly you can plan for your spe-
cific situation, chat to your financial adviser. 

4Retire when you are best positioned to 
- Sometimes women retire when their 
husbands do, cutting short their period of 
savings which means that they start draw-

ing down on their capital earlier than they should. 
“Remember, the longer you work, the more likely 
you are to enjoy a comfortable retirement. Women 
might face more speed bumps than men on the 
road to retirement, but it’s nothing that we cannot 
take in our stride,” said Govender. “All it takes is a 
long-term perspective coupled with some smart 
thinking, and you are well on your way to a fulfilled 
retirement.”

Responsible	financial	affairs
A financial adviser should play a similar role for 
your financial wellbeing. “Clients see more value in 
the advisers’ ability to educate and inform rather 
than in the actual solution delivered at the end of 
the process. The most common point made is to 
demystify the fine print with clearer wording and 
fewer conditions to cover, to better understand 
the benefits. In addition, advisers perform a very 
important life coach type role to help you not panic 
if something adverse happens. Often staying the 
chosen course without short-term changes to your 
retirement savings plan is a far better outcome,” 
she continued.

When deciding how much to save, Govender ad-
vises that the first lesson is to clear your short-term 
expensive debt. “It does not make sense to save 
when you owe. Take your income and put at least 
15% of this away for your retirement. Treat this like 
you do tax but consider it an investment in your 
future. Your savings come off your income first and 
you spend what is left over, rather than trying to 
save what is left over after you have spent. 

The reality is most of us are living beyond our 
means (we all have a limited budget) and therefore 
need to cut back on a number of items. Consider 
simple issues like driving a less fancy car or holding 
onto your car for a few more years than you usually 
do,” she said. 

“The rule of thumb is 15% of salary for forty years 
which is a reasonably good yardstick regardless 
of level of income. People expecting bigger salary 
increases need to save more. People saving for a 
shorter period need to save more (saving for only 
30 years moves the required contribution rate to 
30%). You also need to be invested in a good growth 
portfolio - investing in cash for forty years may seem 
far less risky, but it also doubles the required con-
tribution rate. The forty years tends to be the key 
number as we all struggle to increase our savings 
rate. So for most of us the remedy is to plan to work 
for longer,” she continued.

“If you are at zero savings now and think 15% is a 
bridge too far, commit to getting to the 15% mark 
over the next 5 years. Every time you get a sal-
ary increase, adjust your budget to take 3% off for 
savings and give yourself the balance to keep pace 
with inflation etc. Do not think of your house as a 
retirement asset. It does not give you income to 

live off (but does save you 
rent). Make sure it is paid 
off by the time you stop 
working. You cannot retire 
when you are still in debt,” 
she concluded.  l

 

Sandy Govender
Head: Group Insurance 
Momentum
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To get fuller lashes
THE	TRICK: Apply your mascara before 
any other eye make-up. To really fill out 
thinning lashes, lift your eyelid right up 
as you brush your mascara on. First, 
holding the brush horizontally, comb 
through your eyelashes. Then use the 
tip of the brush to work the product 
from the base of your lashes and ex-
tend right to the ends. 

WHAT	TO	USE: A brush, which has a 
tiny ball at the end and can be used 
vertically and horizontally. 

To hide crow’s feet
THE	TRICK: After applying founda-
tion, draw a big dot with a brighten-
ing pencil at the outer corner of your 
eye. Use your fingers to gently blend 

it up towards the end of your brow, as 
this eliminates the downward drag of 
crow’s feet. 

Bright eyes
To make your eyes look even younger, 
draw three small dots in the inner 
corner of the eye and dab with your 
finger to blend. 

WHAT	TO	USE:	A pencil is better than a 
liquid concealer. 

An instant brow lift
THE TRICK: You need a steady hand for 
this. Take your thumb and forefinger 
and ‘open up’ the eye area so you can 
use your other hand to draw a very fine 
line — using brow wax — under the 
arch of the brow, following its natural 
curve. Use a long-handled brush for 
best results. 

Next, fill in any gaps with brow powder. 
Start with a darker shade in the corner 
of the brow, going to a lighter one 
on the outside of the brow. Stub the 

product in using a brush, as this gives a 
more natural effect than painting it on. 

WHAT	TO	USE: As we age, we lose 
color and definition in our brows, so a 
product that both shapes and shades 
them is a good idea. 

To brighten eyes
THE	TRICK:	Get rid of dark circles for 
an instant glow. Use the pad of your 
middle finger to apply a heavy-duty 
concealer. Pat it on gently underneath 
your eyes and it will stay put for longer.

WHAT	TO	USE:	A yellow-based con-
cealer is best for camouflaging dark 
shadows. 

To ease smile lines
THE	TRICK: Known as ‘marionette 
lines’, many women moan about the 
wrinkles that run from the nose to the 
mouth when smiling. Applying your 
normal foundation, then using an illu-
minating pencil to draw three lines, like 
cat’s whiskers, either side of your nose 

in the opposite direction of your lines. 
Blend well. Mad as it sounds, this trick 
really works.

WHAT	TO	USE:	Pencils were created to 
highlight brow bones, but they disguise 
smile lines brilliantly. 

To find your perfect lip color
THE	TRICK:	This sounds crazy, but you 
need to compare your lipstick to the 
color of the flesh on the inside of your 
cheek. Use a hand mirror to check the 
color — your lipstick should be two 
shades darker.

This is the same color of your lips when 
you were 16 years old. It works — the 
color match is really flattering. Avoid 
using a lip liner; you get a more natural 
look without it. 

WHAT	TO	USE: A handbag-sized mir-
ror, is a must-have when shopping for 
lipstick.

Source: http://www.dailymail.co.uk/femail/ar-
ticle-2168866/Six-essential-beauty-tricks.html
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to our
FREE E-NEWSLETTER
at www.fanews.co.za


