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While GWII endeavors 
to enhance and fa-
cilitate the develop-
ment of member’s 

personal and professional goals, 
we feel very disappointed by the 
number of cancellations leading up 
to events.

The committee picked up on this a 
number of months ago. However, 
with the recent event ‘Head North 
for Success’ hosted at Hollard we 
must stress our disappointment in 
what the ‘stats’ say.

While we understand that life 
happens and people have emer-
gencies and other commitments or 
personal matters to deal with, we 
do feel it is unfair for members to 
cancel a few days leading up to the 
event, to not pitch up and not call 
or email to inform us of your unat-
tendance. There are many people 

on the waiting list who would love 
to attend these events and fill this 
space…

At the last event we picked up 
that:
• Four people cancelled on Mon-

day (two days before the event)
• Nine people cancelled on Tues-

day (one day before the event)
• Twenty people cancelled on 

Wednesday (the morning of the 
event)

• Forty one people did not pitch 
up for the event

Having had twenty people cancel 
on the Wednesday morning result-
ed in last minute phone calls being 
made to people on the waiting list. 
In most instances this is too short 
notice for people who have prior 
commitments or family priorities. 

We hope that you can understand 

Head North for success

Women in Leadership 
Course

GWII members cycle 
for charity

Improving breast can-
cer detection rates

Looking your best ever

Beauty hacks

why we feel a bit frustrated. From 
a cost perspective and in terms of 
catering, for example where the 
forty one people did not pitch up, 
this leads to wastage.

Looking at the above, we ask you 
to please endeavor to attend these 
events. If you cannot, we trust that 
you understand the importance 

of making timely cancellations so 
that we can accommodate other 
people to attend the events.

In closing, we look forward to see-
ing you at the next event and we 
thank you for understanding.

With the aim of openness and transparency, the Gauteng Women In 
Insurance (GWII) committee would like to bring an important matter to 
the attention of all the members.



Gauteng Women in Insurance (GWII) 
recently hosted its second event for 2016 
at Hollard’s Villa Arcadia. 

The event was titled Head North 
for Success and hosted Khanyi 
Dhlomo, guest speaker who holds 
a number of accolades and was 

named one of Forbes’ magazine’s 20 Most 
Powerful Women in Africa aged under 40. 
Dhlomo addressed the GWII ladies about 
the principles of leadership in business.

“There will be times when you question 
your brand and purpose, but be assured 
that you will rise. This is a characteristic of 
leadership. What you want doesn’t always 
come packaged the way you want it; but if 
you put something out there and believe in 
it, it does happen. Shine to the best of your 
ability, but pace your rise because perfec-
tionism is self-sabotaging. If you are in a 
good space and your intensions are good, 
you are headed in the right direction.”

All good deeds
This time around guest speaker Dhlomo 
nominated two charities of her choice: The 
Door of Hope Children’s Mission, and Chil-
dren of the Dawn. Thank you to the attend-
ing GWII members for their contributions as 
well as Insure Group who always generously 
sponsor our nominated charities.

GWII members also kindly donated socks 
which will be given to the homeless around 

the Chris Hani Baragwaneth Hospital. This 
project is run by a school girl, Tia Benn, 
who is the daughter of Professor Carol 
Benn.

Prizes up for grabs 
We always have a few lucky ladies walking 
away with prizes donated by sponsors. We 
would like to thank all of the sponsors who 
contributed to the prizes. 

The sponsors were: 
• Hollard - two Carol Boyes sugar spoons;
• Centriq – two Engelsrufer (Angel Whis-

perer) necklaces to the value of R 3000 
each;

• MMX Systems and Galel Training & 
Development each sponsored a cook-
ing course voucher for the winner and a 
friend from The Good Food Studio.

Members also walked away with Destiny 
magazines.

A word of thanks
GWII would like to thank Hollard for their 
sponsorship, effort and continued support. 
The Hollard marketing team rock! Also, a 
huge word of thanks to Genasys Technolo-
gies for sponsoring the decedent French 
macaroons and to Clyde & Co for sponsor-
ing the Bean There coffee bar.

Photos of the event, sponsored by Insure 
Group, can be viewed on www.gauteng-
womenininsurance.co.za 



Women in Leadership Course
Last year we hosted a short course on Etiquette which was primar-
ily aimed at our younger members and those members that do not 
often get out and meet clients/insurers/brokers etc. The feedback 
we received was positive and uplifting and even the seasoned few 
that attended, learnt a thing or two!
 
This year we have taken it a step further. Annelot Schrijver, togeth-
er with Leeann Naidoo has put together our first Women in Leader-
ship Programme (WiLP) which we aim to launch in July 2016. 

Leeann (the owner of Concordia Coaching), has designed and tai-
lored a neuroscience-based course that will develop key leadership 
skills and characteristics, business acumen that enables women to 
drive excellence in their respective organisations.

On completion of this course, you will have a deeper understand-
ing of how to create a peak mind-set to ultimately develop the 
skills needed to achieve success and fulfilment in your careers and 
personal lives. This course is open to all of our members with only 
20 spots available for this course. 

The closing date for applications is 1 June 2016.
More information regarding application and dates are available on 
our website. Click here.
Click here for more information on the WiLP course itself.



GWII members recently joined in the 
fun and excitement by taking part in 
IIG’s Cycle for Charity: 24 hour Spin-a-
thon at St Stithians Higher Ground.

For all 24 hours, every hour, GWII 
ladies hopped on their bikes to 
show their support and cycle for 
charity. GWII would like to thank 

the following ladies for being real troop-
ers and participating in the IIG Spin-a-
thon.  
• Annele Venter - Airborne Insurance 

Consultants
• Brigette Wittstock - Hollard Insurance 
• Charlene Webster - JLT Group
• Hayley Rice - AON Benfield
• Leonie Delgado - Leonie Delgado 

Platinum Portfolios 
• Lizelle van der Merwe  - Fulcrum 

Group
• Marisa Combrinck - Beyonda Group
• Melanie Knowles - Inniu Underwriting 

Managers
• Natasha Parry - SATIB Risk Solutions
• Rianet Whitehead - FAnews
• Sonja Terblanche - Econorisk 
• Tammy Jackson  - Hollard Insurance 
• Tarryn Smith  - Clyde & Co

The event was a huge success and plenty 
of money, according to the IIG, was 
raised for charity – which is what we love 
to hear.

Photos of the event, can be viewed here: 
                                   https://goo.gl/ufgJ0E



Researchers led by Professor Noriaki Ohuchi, from Tohoku University Graduate School 
of Medicine, in Miyagi, Japan, recruited more than 70000 women in Japan aged 
between 40 and 49 to participate in the J-START trial.  

Half were offered the usual mammography screening, and half were offered ultrasound test-
ing in addition to mammography, with two screening sessions taking place over two years.

The results showed that ultrasound combined with mammography resulted in correct iden-
tifications of cancer in more than 9 out of 10 cases (91% sensitivity), whereas for women 
given mammography alone, just over three quarters of tests correctly identified breast 
cancer (77% sensitivity).

What the stats say
Breast cancer already affects large numbers of women in Europe and the US, but rates are 
increasing rapidly in Japan and other Asian countries.  

In Asia, breast cancer tends to present at an earlier age than in Europe or the US, and Asian 
women have denser breast tissue, both of which are known to reduce the accuracy of mam-
mography.  

Looking at South Africa, Momentum recently released its claim statistics for 2015 and there 
were some interesting findings. During 2015, Momentum Life Insurance paid R3.1 billion 
across all benefit types; a death claim of R85 million, a critical illness claim of R5 million, 
R398 million in critical illness claims and R91 million in income protection claims.

The statistics also reveal that the average age of female claimants is 52 and males are 58. Of 
this, 45 per cent of Momentum’s female cancer claims are for breast cancer.

 Adding ultrasound to standard mammography tests in 
breast screening could result in improved rates of 
detection for breast cancer in women in Japan, 
according to a study, published in The Lancet.

Cancer remains the largest cause for claims, with a total of 24.9%, followed by cardiac and 
cardiovascular conditions at 22.1% of all claims, according to Liberty’s Director for Risk Prod-
uct Innovation, Nicholas van der Nest.                     >>>

Liberty statistics

Liberty claims statistics



Cancer was the main cause for claim, according to Liberty statistics, for all other segments 
at 22.5% (young parents), 26.9% (established providers) and 25.6% (for empty nesters) of 
claims respectively. Female breast cancer and male prostate cancer drove these results to a 
differing extent for each of the segments.

Early detection critical
Studies suggest that a woman diagnosed with Stage 1 breast cancer has an 88 per cent 
chance of cure but if diagnosed at Stage 4 the survival rate dramatically decreases with only 
15 per cent of those diagnosed surviving for more than five years. 

There are so many makeup tools on the 
market that it can be tough to figure out 
exactly where to start. If you’re ready 
to step your game up but don’t want to 
waste space or money on unnecessary 
items, we’ve got your back.

Miracles for a happy face
Dermatologist Amy Wechsler, who fields 
skin complaints from her office on New 
York’s Upper East Side says there are five 
simple rules to remember when caring for 
skin.                                                          >>>

 

Early detection and treatment is critically important for reducing deaths from the disease, 
and many developed countries have implemented mammography screening programmes 
    for the women who are most at risk.

      “With medical advancements such as better screening programmes and more awareness 
           around health and lifestyle, cancers are being diagnosed earlier and at younger ages. 
                 The split between cancer payments under critical illness and deaths due to cancer 

are therefore shifting, with more and 
more customers qualifying for critical ill-
ness payments and surviving longer after 
diagnosis,” says Liberty’s Chief Medical 
Officer, Dr Philippa Peil.

With heightened awareness of illnesses 
like breast cancer, people in general, are 
more prone to go for screenings and 
check-ups. 

This results in an increased detection 
of early stage breast cancers and these 
early treatments are covered by medical 
aids to some degree.

Super drug
Herceptin, a biological new super 
drug that was created by liv-
ing organisms, is being used to 
treat breast cancer. It is normally 
prescribed during advanced stages 
of breast cancer trailing at R 25 
000 per dose with 17 doses in a 12 
month cycle totaling approximately 
R 425 000 per annum.

Source: 
http://press.thelancet.com/JSTART.pdf
http://goo.gl/CKt6g0
Momentum 2015 stats
Liberty 2015 stats

 
 

Liberty - Portion of cancer claims by customer group



Rule No. 1
“Going fragrance-free is helpful. A lot of 
people with sensitive skin have problems 
with fragrance, so it’s better to avoid it 
whenever possible.”

Rule No. 2
“Be careful of putting too many acids on the 
face: glycolic acid or other types of alpha 
hydroxy, but also things like witch hazel, 
alcohol, harsh toners. And if you are using 
those things, follow them with a really good 
moisturiser. You have to be very careful.”

Rule No. 3
“Try to pick a product with as few ingredi-
ents as possible—the more ingredients [on 
the label], the more potential for problems. 
It can get tricky when most products have a 
list of 30 to 50 ingredients.”

Rule No. 4
“That being said, there can be products with 
few ingredients that still irritate. Essential 

oils, for example—some can be soothing, 
some can be irritating. Do a test spot on 
your face for three nights or days so if you 
develop a rash, it’s not taking up your whole 
face.”

Rule No. 5
“Moisturisers sourced from vegetable 
extracts, like high-quality glycerin and shea 
butter, are pure and amazing. Green tea 
is filled with antioxidants and does great 
things for your skin, but not all plant extracts 
do. It’s a case-by-case basis that depends on 
your skin. Just be sure to treat it gently.”

What every beginner needs to have 
in her makeup kit:
1. Moisturizer and primer
2. Concealer and foundation
3. Eyebrow pomade and spoolie 

brush
4. Eyeliner and mascara
5. Nude and red lipstick
6. Brushes and tools
7. Blush and highlighter
8. Eyeshadow palette
9. Q-tips and makeup wipes

• A hair-tuck hack without bobby pins  - 
Hair never seems to stay perfectly in place 
(grr)! Use hairspray just behind the ears to 
give the style staying power without using 
a bobby pin.

• Pick a product that won’t weigh down 
strands  - Ladies with thin hair have to be 
very careful about the products they use. 
Spray hairspray into your hands first, and 
then rub. If it leaves a sticky film, it’s good 
for thick hair. If it turns to powder save it 
for thin strands.

• Quick contouring trick  - Even though 
the world is jumping onto the contouring 
bandwagon, there has been the same 
technique for years. The trick: use short, 
quick strokes in the hollow area to get a 
natural-looking shadow.

• Erase bronzer overload  - Did you make 
a wrong move with your makeup? Use a 
moisturiser with a sponge to blend out 
too much bronzer and erase mistakes.

• Mattify a manicure without a topcoat 
- There’s no need to invest in a special 
topcoat to get ultraflat, matte nails. Buff 
the shine off a fresh manicure the day 
after it’s applied (so it’s superdry) to get 
the same look.

• A bright-eye trick for olive skin tones  - 
We’ve praised the eye-brightening effect 
of white eyeliner in the waterline for 

years, but this hack isn’t for every skin 
tone. A sienna or terracotta eyeliner for 
darker skin tones gets a similar effect. 
The lighter liner helps correct any blue or 
purple tones inside the lid.

• The key to matte makeup  - These days, 
a puff full of powder isn’t enough to 
set your makeup. Use tissue to reduce 
moisture before putting on powder. Just 
gently rub a tissue over the oiliest spots 
— forehead, chin, nose, and cheeks.

• The brush for your perfect blowout  - The 
key to an amazing blowout is the brush. 
Use an all-nylon brush for thin or wavy 
hair. The flexible bristles create less ten-
sion on strands. For the girls with thick or 
curly strands, use boar-bristle tines, which 
grip the hair for a sleek look.

http://goo.gl/hGY5fw
http://goo.gl/pZzf3z
http://goo.gl/OrTZK5
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