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the pipeline
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sion in the industry

Career women – suc-
cess stories…

Women have the 
power

The pink ribbon

Apparently fruit and 
vegetables boost 
happiness

become yours. If women won’t use 
the power given to them it is worth-
less. Women tend to wait when the 
opportunity is different or difficult 
instead of using their power. We 
need to encourage a change in our 
mindset.

Access
This is a process which is forward 
thinking. Access is created by the 
process of giving a hand to those 
who follow and accepting the hand 
from those who lead. Access is cre-
ated by taking initiative and input to 
ideas that were once just dreams. 

By Renee Smith
President of MyGuru Publishing

So as we seek ways to imple-
ment the suggestions on how to 
operate in the current environ-

ment, innovate the agendas that 
influence today’s women and throw 
open doors to meeting rooms around 
the country, what are these Big Three 
that need to be addressed?

Awareness 
The state of being aware. It is a pre-
sent moment event. Women need to 
understand the current environment 
that influences their business or 
career. If you don’t know the system 
you won’t win at it. Women need to 
be part of the present conversation 
if we want to be part of tomorrow’s 
decisions. Wishing for an equal busi-
ness playing field is not enough for 
women in 2017. We need to educate 
ourselves and be aware of the bar-
riers, systems and policy that reflect 
outdated mindsets. 

We have busy lives but we can plug 
into the events around us. It may be 
a blog about what you see missing 
or a “like” on a Facebook page for 
someone who is getting it right. 

Opportunities 
The term opportunities straddle the 

present and the near future. Accord-
ing to Amanda Brown, Executive Direc-
tor of NWBC, lending has become 
more gender neutral as the evaluation 
process is based largely on the facts. 
However, women are 40% less likely to 
ask for a loan when starting a business 
and equally likely to ask for smaller 
loan amount than their male counter-
parts when in the evaluation process. 

This undercapitalisation increases the 
likelihood of failure without any nega-
tive policy, environment or external 
influence. This statistic correlates 
with the percentage of women who 
fail to negotiate salaries or ask for 
advancement. Without asking for 
what you want, there can be all the 
opportunities available but none will 

The purpose of Gauteng Women in 
Insurance (GWII) is to enhance the 
position of women in the short term 

insurance industry by facilitating networking 
opportunities, developing members’ per-
sonal and professional goals and promoting 
and debating insurance and other relevant 
issues.

To connect, interact, stay up dated, market 
and brand yourselves, we encourage all 
the members to get connected and grow 
their professional networks on GWII’s social 
media platforms:

 

Like us on Facebook
Gauteng Women In Insurance
@GautengWomenInInsurance

Follow us on Twitter
Gauteng Women In Ins
@GWII_STI

Gauteng Women in Insurance
https://www.linkedin.com/groups/4847061

Join GWII’s 
LinkedIn group

Awareness, Opportunities, Access
Assess your now, influence the present as it transitions 

into tomorrow and inspire the future.



There were signs of an interest in 
finance when I was young. I liked to 
play monopoly. I loved going to the 

bank with my mother. I was interested in 
how money worked. And I was really good 
at math, and later on thought finance 
would be a good way to apply those skills 
in a career. But I also know a lot of women 
who work in financial services, yet never 
imagined they would do so when they were 
young.

Topic of evolving the complexion
The topic of evolving the complexion of the 
financial industry is something that I think 
about regularly. The complexion of the 
industry continues to be out of kilter with 
the complexion of the clients we serve, and 
our nation. Changing the complexion of our 
industry begins with building a more diverse 
pipeline.

I spent time dedicated to building a more 
diverse pipeline in financial services and 
shared the following observations about 
what I believe can make a difference:
• First, we need to spread the word. We 

need to get the word out that this is a 
great career path for diverse candidates. 
A recent college graduate in my organiza-
tion told me she had no idea this career 
path even existed. She felt she had 
landed in her job by accident, similar to 
my experience. We are never going to 
change the complexion of this industry, 
or build a pipeline by accident. Those 
of us in the industry need to reach out 
more consistently to universities, other 
partners, and career influencers to get 

the word out. Internships focused on 
bringing in more diverse candidates are 
also a terrific way to spread the word.

• Secondly, as we start recruiting, we need 
to build the confidence of women and 
other minorities that this career path is 
within reach. People who experience bias 
in their lives often feel their confidence 
erode over time through their daily expe-
riences. Being in this industry for over 30 
years, I continue to see a confidence gap 
between men and women in the work-
place, which I believe starts well before 
they ever enter the workforce. Studies 
show women tend not to apply for jobs 

unless they have the majority of the skills 
listed in the job description, where men 
will apply for jobs even if they have only 
a few of the skills required. 

• Finally, we need to support our diverse 
candidates. Sometimes, we attract 
diverse candidates but they end up 
dropping out. I think firm culture plays 
a key role in fostering diversity. Diversity 
can thrive in respectful and inclusive 
cultures. I frequently see our diverse 
candidates asking questions about the 
culture because they know it makes such 
a big difference in their ultimate success. 
Supporting diverse candidates through 

mentorship can also be effective. For me, 
I had many advisers along the way who 
helped me through difficult situations 
and made a big difference in my career. 
And I am so grateful for that.

If you can see it, you can be it
One thing that I do find exciting is the 
number of women who have risen up the 
ranks over the last decade. When I started 
in this business, there were few female role 
models in executive positions. And when 
there were, they didn’t seem to stay in their 
roles long. 

I can’t tell you how many times a woman 
has come up to me and said, “Wow, you 
really give me hope that I can progress in 
my career.” The fact that women are rising 
through the ranks as never before serves 
as an incredible beacon to young women 
considering their career choices. If you can 
see it, you can be it.

Those of us fortunate enough to see beyond 
its complexion today know what a truly 
great industry this is. At the end of the day, 
the industry exists to serve others. Let’s 
rally together and help young women and 
minorities find their way within the financial 
services industry so we can serve the clients 
of the future in the best way possible.
Let’s keep this conversation going. What 
are your ideas to bring more women into 
financial services?

Marie Chandoha
President and CEO
Charles Schwab Investment Management

Here’s something you should know about me – my entry into finan-
cial services wasn’t really that deliberate. I feel like I entered the 

industry somewhat accidentally. 

 
 

 
 



With an aim to share best 
practice in diversity and 
inclusion, Aon South Africa, 
AIG, Allianz, Chubb, Marsh 

and Willis Towers Watson participated in 
a global industry Diversity and Inclusion 
Festival initiated by Lloyds of London called 
Dive-in.

FAnews attended the Dive-In, a first of its 
kind in South Africa - on 27 September 
at the Bowman’s Auditorium in Sandton, 
which touched upon the importance of 
diverse and inclusive workplaces, providing 
practical ideas and inspiration for how to 
bring about positive change. 

A panel of industry experts and leaders dis-
cussed topics around the proposed themes 
addressed, including the progress made 
with diversity in the industry, why there is 
a need for diversity within the industry and 
the benefits of diversity and inclusivity.

Are we paying attention?
Stanley Isaac Bongwe, the Founder and Di-
rector of The Diversity Institute said, “Peo-
ple define diversity in many different ways. 
Diversity to me is not about how different 
we are. It is about overcoming our inhibi-
tors towards diverse others, understanding 
and respecting one another and realising 
how strong we can become because of our 
differences and how effective we can be in 
spite of our differences. Diversity is those 
sets of attitudes and behaviours that pro-
duce the desired results for the individual, 
work teams, customers and organisations,” 
said Bongwe.

“If we do not have good work teams we 
cannot achieve much. Employees will not 
be productive as an organisation would like 
them to be because they are not happy. 
Disgruntled individuals in the workplace, 
for example, will resign psychologically and 
disengage from the company mentally if 
they are unhappy,” he continued.

“Winning teams create winning organisa-
tions and winning organisations create 
winning societies. In the work environment 
we work as a team and we start thinking 
and behaving like we are in a tribe. So it 
is important to look at your attitude and 
behaviour towards others. It all starts with 
us as individuals. The way we view other 
people will help us interact and collaborate 
effectively. It is about our mind set and 

behaviour based on what we think and how 
we treat others,” said Bongwe.

“We do not have to be friends in the work-
place but we must have relationships of mu-
tual understanding and respect. Diversity is 
about respect, fairness and human equality. 
It is about the ability to see into the future 
and partake in legacy creation. It is about 
being a genuine role model and getting the 
balance right,”Bongwe concluded.

Diversity and gender equality
“When I first started working in the industry 
it was a largely male driven industry with 
a business culture vastly different to the 
business cultures adopted today which are 
far more inclusive. Organisations nowadays 
have adopted an equal and democratic 

management style. There were many chal-
lenges that women were faced with in 
trying to climb the corporate ladder and in 
general, women were overlooked when it 
came to Senior Managerial positions,” said 
Rianet Whitehead, Editor of FAnews.

“There has been an increased drive to eco-
nomically empower women over the last 
years that I have been in the industry but I 
feel that there are still vast improvements 
that can be made. Things have changed but 
I think it is up to us to make it happen. I be-
lieve it is important to support any one with 
talent. It is refreshing to see young ladies 
developing into new future leaders. Women 
today are presented in various industries 
and have empowered themselves.“

“There are numerous strong successful fe-
male leaders in South Africa and the World. 
I’ve seen many instances of constructive 
genuine support, mentorship and coaching 
among women in corporate South Africa 
and the insurance industry specifically and I 
genuinely believe we’ve made some signifi-
cant inroads. Of course, a lot remains to be 
done,” she continued. 

Christelle Colman, CEO of Europ Assistance 
South Africa said, “South Africa is leading 
in diversity and when it comes to gender 
equality. We still have a long way to go but 
we have also come a long way.”

“We are seeing women take the drive in 
the industry but it is important for these 
women to also pull each other up,” said 
Colman.

Transformation, diversity and inclusion in the business arena 
remain a necessity and challenge within the South African 

business landscape. 



Gauteng Women In Insurance 
(GWII) recently chatted to Claire 
Wood, Director of Innosys about 
her journey and career in the 

financial services industry, how she balances 
personal and work life and what advice she 
would give to women in the industry.

The best successes
As a woman in the industry speaking about 
the challenges and opportunities that she 
has faced throughout her career Wood 
said, “Working in software, in the insurance 
industry has definitely been a bit of a ‘boys 
club’ within a ‘boys club’ at times.” 

“Throughout my career however, I have 
been blessed with phenomenal mentors 
who have taught me that I do not need 
to beat or to join them and that the best 
successes will come when I engage with the 
world as myself,” she continued.

Equity, not just equality
When asked if she has seen equality im-
prove over the years she has been in the 
industry Wood said, “There are definitely 

more women in the industry now and cer-
tainly more women in influential roles, 
which is positive. I do think there’s still a 
perceived novelty to women in senior posi-
tions though, and some work needs to be 
done for the real value of diverse teams to 
be understood and acknowledged.”

“If the same job were offered to a man and 
to a woman, for the same pay, we would 
consider that gender equality and probably 
be quite pleased. However, if the woman 
cannot commute safely, or cannot even con-
sider the job because she cannot access safe 
childcare that opportunity may be equal but 
it is not necessarily fair. We do need more 
recognition that equity, not just equality, 
is the way to fully open the workplace to 
women.”

A recipe for burnout 
When asked what has been rewarding about 
her career Wood said, “There is nothing 

Celebrating successful women for all 
their hard work and effort creates a 
pathway and stepping stone for aspir-
ing women who seek guidance, motiva-
tion and inspiration.

 

Words of wisdom
“As a CEO of Europ Assistance SA it has 
been a great achievement and I often ask 
myself how it happened. Obviously hard 
work played a factor but for me, I believe 
in order to grow women in business it all 
starts at home with what is ingrained in 
you, what you were taught and also your 
work and life balance.”

“We have to remember that women 
take maternity leave, they are mothers, 
wives etc. They need balance. We need to 
accommodate these women to become 
leaders and build their careers.” 

In encouraging women to take the lead 
Colman said, “Use the wealth of social 
media platforms, to build a strong, profes-
sional personal brand; a man is not a plan 
- make sure that you are in full control of 
your financial wellbeing; make time and 
effort to join a female networking club 
and lastly, your health is your wealth. Look 
after yourself. We have to be the change 
we want to see.”

Delphine Maidou, Chief Operations at 
Allianz, said it is important for women 
to guide and support one another. She 

encouraged women to, “get out of your 
comfort zones, sink a little so that you can 
grow and learn from hardship and failure. 
Jump into the deep end.”

Thokozile Mahlangu, Chief Executive Of-
ficer Designate of the Insurance Institute 
of South Africa said “Women should have 
a clear plan and vision of what they want 
to achieve and how to achieve it. We can 
all do anything if we just apply ourselves 
to it.”

Whitehead concluded by saying, “Help 
other women in business, support them, 
guide them and see them grow. I want to 
encourage woman to engage in conversa-
tions that are respectful, open minded 
and make a difference. Women in particu-
lar have a special gift of collaboration and 
support, let’s be that to one another.”

“Networking is essential to your growth 
as a person. Always work outside of your 
job description because it will give you a 
well-rounded perspective. Set your sights 
high, be willing to work your hardest to 
succeed, try everything that interests you 
even if it doesn’t sound like a safe deci-
sion and ask questions all the time and 
empower yourself by continually learning 
something new and studying wherever 
possible. Always be hungry to learn. 
Always be willing to go the extra mile. Do 
not get easily discouraged by challenges, 
instead let them build your character. Plan 
your career, set goals for yourself but also 
remain flexible because opportunities 
may come from unexpected directions.”

 



Lynette Nicholson 
Research Manager 

at Old Mutual

Taking on a second job
The recent research identified in the Old Mutual Savings & 
Investment monitor also identified a growing trend that a 
number of working South Africans are starting to consider. 
That is taking on second jobs to supplement their monthly 
income (women included). Rising prices and the ailing 
economy are driving some South Africans to work multiple 
jobs to provide additional income to support their lifestyles 
(55%), save for a rainy day (45%) and pay off debt (43%), 

One key important factor we need to impart is the impor-
tance of saving and knowing how to manage your money. 

Single versus partnered mothers
Current Short/
Medium Term Loans

Total working 
metro population

Single 
moms

Partnered 
moms

Total 100% 16% 16%

Any Personal Loan 29% 36% 30%

Personal Loan From 
A Financial Institution

14% 16% 15%

Personal Loan From 
A Micro Lender

6% 7% 5%

Personal Loan From A 
Friend/Family Member

13% 18% 12%

The key actions Old Mutual advises when it comes 
to effective money management is as follows;
• start saving as soon as possible
• always seek expert financial advice 
• be financially educated
• understand and know your retirement provisions 

and plan accordingly
• have a clearly defined long term plan
• KNOW BETTER AND DO BETTER

Knowledge is power but the application of wisdom is 
even more effective. In today’s challenging economic 
climate understanding and managing ones finances 
effectively is an absolute necessity for survival and long 
term financial wellbeing. 

In a recent survey that Old Mutual conducted around 
the attitudes and saving habits of working metropolitan 
households (Old Mutual Savings & investment Monitor 

2017) a few key statistics came out relating to how working 
South Africans are coping or not coping with their financial 
obligations.
• 46% say they are saving less than they were a year ago.  

That is, almost half of the respondents.
• 40% have no form of formal retirement savings (ie. Neither 

pension/provident nor RA) – remember these are em-
ployed people.

• 74% (ie 3 in 4) have some form of informal savings (ie 
unbanked cash, burial society, grocery scheme, stokvel/
savings club).

A concerning finding that came out of the research relating 
to women, is that of all the working metropolitan households 
surveyed (1000 people) – 50% of the working moms claim to 
be single moms with only 16% of fathers regularly contribut-
ing financially. 

Of those moms interviewed in the survey there was an inter-
esting finding relating to the number of incidents where these 
mums have needed to take personal loans to afford their 
lifestyles or expenses.

 
more satisfying than helping our clients solve real 
business problems with technology – it never gets old 
and is always worth the oceans of blood, sweat and 
tears poured during a project! Being part of opening 
up a whole new world to our graduates and interns is 
also especially fulfilling.” 

In maintaining work and personal life balance Wood 
mentioned that she tries not to think of ‘balance’ 
as everything needing equal amounts of time and 
energy, which is a recipe for burnout. 

“Instead, I allow myself to focus on the area of my 
life most needing attention right now, knowing that 
at times I won’t get to everything and that it isn’t the 
end of the world.”

Depth that sets you apart from the rest
In giving advice to young females starting out a career 
in insurance Wood said, “Learn everything you can 
about the business and industry you are in – and take 
responsibility for making this happen for yourself. This 
knowledge will be the foundation of your career and 
the depth that sets you apart from the rest - that’s too 
important to leave in someone else’s hands.”

In giving advice to working mothers who are career 
driven Wood said, “Just because we can multi-task, 
does not mean we should. Be fully and completely 
present in whatever it is you are doing, work or family. 
Even if you are juggling 100 balls, you will feel less 
thinly spread, and this in itself, can make a real differ-
ence to how much you accomplish. 

 



The pink ribbon is an international sym-
bol of breast cancer awareness. Pink 
ribbons, and the color pink in general, 

identify the wearer or promoter with the 
breast cancer brand and express moral 
support for women with breast cancer. Pink 
ribbons are most commonly seen during 
National Breast Cancer Awareness Month.

October is international breast cancer 
awareness month. According to CANSA 
(Cancer Association of South Africa) breast 
cancer is the most common cancer among 
South African women, however, a diagnosis 
does not have to be a death sentence if it 
is detected early enough. Get involved and 
make a difference by supporting these or-
ganisations or joining a breast cancer event 
this month.

Cancer Buddies
At Cancer Buddies, survivors become 
mentors to individuals who have just been 
diagnosed. As the mentors and mentees are 
paired according to age, types of cancer and 

background they form close relationships 
that gives cancer patients some much-
needed support as they go through their 
treatment.
Support them: cancerbuddies.org.za

Journey of Hope
Journey of Hope is made up of 15 daring 
breast cancer survivors who travel the coun-
try on Honda motorcycles in aid of breast 
cancer awareness. The ladies give educa-
tional talks and raise funds while they travel.
Support them: journeyofhope.co.za

Breast Cancer Walkathon
On Sunday 27 October, the Avon Justine 
iThemba Crusade of Hope Breast Cancer 
Walkathon takes place in Emmarentia, 
Joburg. Participants can choose to either 
take part in the 5km or 8km walk and enjoy 
a fun array of festivities at the finish line.
Support them: bosombuddies.cfsites.org

Pink Drive
This organisation gives free mammograms 

and clinical breast exams to individuals who 
do not have medical aid. Their pink mobile 
mammography units travel across the coun-
try to diagnose and educate women about 
breast cancer.

During the month of October, the women’s 
health club, Curves, will donate R100 for 
every new member who joins their club. 
Proceeds from the lanyards, key rings and T-
shirts they sell will also go to the Pink Drive.
Join the Pink Tie Dinner Dance on 11 Oc-
tober at Emperor’s Palace, Kempton Park, 
Gauteng if a classy evening is more your 
thing.
Support them: pinkdrive.co.za

Pink Hair Show You Care
Join brand ambassadors Cindy Nell-Roberts, 
Karlien Van Jaarsveld, Tamara Dey, Jeannie 
D and Melinda Bam by wearing pink Great 
Lengths 100% natural human hair exten-
sions.

Great Lengths, in conjunction with CANSA 
is donating the profit from the sales of pink 
hair extensions for the month of October. 
Visit one of over 250 Great Lengths partner 
salons countrywide to have your pink exten-
sions attached. The pink extension will cost 
R100.00.
For more information contact derek@
greatlengths.co.za, or visit greatlengths.
co.za

Source: 
http://www.elle.co.za/what-to-do-for-breast-
cancer-awareness-month/

 
October is breast cancer 
awareness month...

 
 
 

 
 

 
 

 
 

 
 

 
 

 
 
     



The new study is one of the 
first of its kind to scientifi-
cally explore the psychologi-

cal - and not just physical - effects 
of eating fruit and vegetables.

Subject to a diary
The team followed 12 385 ran-
domly selected Australian adults 
and asked each subject to keep a 
food diary. Participants also had 
their psychological well-being 
measured, with the team looking 
at the happiness benefits for each 

extra daily portion of fruit and 
vegetables consumed, for up to 
eight portions per day.

After taking into account the 
effect that people’s changing 
incomes and personal circum-
stances can have on happiness 
and life satisfaction, the results 
led the researchers to conclude 
that increasing fruit and veg intake 
from none at all to eight portions 
a day has an effect on happiness 
and life satisfaction equivalent to 

moving from unemployment to 
employment.

“Eating fruit and vegetables ap-
parently boosts our happiness 
far more quickly than it improves 
human health.”

The team also found that hap-
piness increased incrementally 
for each extra daily portion of 
fruit and vegetables eaten up to 
eight portions per day, and that 
the positive psychological effects 

 
 
 

A new large-scale study, carried out by researchers at the University of Warwick, England and the University of 
Queensland, Australia, shows that eating a diet rich in fruit and vegetables can boost your happiness as well as 
your health.

occurred within two years of the 
improved diet.

Effective findings
Commenting on the findings, 
which are to be published in 
the American Journal of Public 
Health, Professor Andrew Oswald 
said, “Eating fruit and vegetables 
apparently boosts our happi-
ness far more quickly than it 
improves human health. People’s 
motivation to eat healthy food 
is weakened by the fact that 
physical-health benefits, such as 
protecting against cancer, accrue 
decades later. However, well-being 
improvements from increased 
consumption of fruit and vegeta-
bles are closer to immediate.”

Co-author Dr Redzo Mujcic also 
added, “Perhaps our results will 
be more effective than traditional 
messages in convincing people to 
have a healthy diet. There is a psy-
chological payoff now from fruit 
and vegetables - not just a lower 
health risk decades later.”

The team believes that the find-
ings could be used by health pro-
fessionals to persuade people to 
increase their intake of fruits and 
vegetables, helping to improve the 
typically unhealthy Western diet, 
and particularly important with 
the current rising levels of obesity 
and the associated health risks.
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